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The past year was still an adjustment for some as we 
suffered through the pandemic and began to experience 
inflationary pressures.  However, the underpinnings of our 
local economy are strong.  For example, Redwood Materi-
als (based out of Nevada) recently announced a $3.5 billion 
investment near Volvo for a new battery plant.  This will be 
another big boost to the manufacturing sector and is a SC 

State record investment beyond the $1.7 billion announced by BMW early in 2022.  
Due to the onset of inflation and projected persistence into 2024, creative financ-
ing is back on the table and proper planning is a must for our clients.  We are 
asked on numerous occasions about recessionary outcomes.  The bottom line is 
that our investors are given the keys to make money in every type of market, and 
I have a successful track record going back to 1995.  I recently attended an eco-
nomic forecast in Savannah with a very detailed, historical approach to our national 
economy.  The prediction was that the national economy will cool later this year.  
However, providing a national forecast and trying to apply that to a local market is 
equivalent to saying the national high temperature today will be 75 degrees.   I’m 
long on the tri-county area, as evidenced by my own personal investment in anoth-
er retail shopping center in West Ashley and the acquisition of an industrial plant 
in Hollywood, SC.  This month, my land plan will be completed for presales of half 
of the lots in a new 69-acre industrial park that I’m developing on the west side of 
Charleston County.  The question everyone should ask of their Broker is this: “Are 
you an investor in the Tri-county area and, if so, what and why?”  We are heading 
into different times with higher interest rates; but remember, average rates have 
been historically in the 6.5% range.  Although this marketplace is different, it is 
simply more balanced, which translates to an average “time on the market” for 
listings.  Folks, we are returning to a more normalized real estate environment this 
year and that’s not a bad thing. 

Going forward for 2023, I accepted an offer to become a partner with Coldwell 
Banker Commercial Atlantic and have joined the ownership team of Brent Case, 
Mike Rose, and Brian Aiken.  We are optimistic about the future of our company 
and about the potential of the Charleston area.  As always, we are thankful for the 
opportunity to serve our clients’ needs in this dynamic and growing part of the 
Lowcountry we call home. 

This offering is for the sale of the 
horse farm which is currently the 
site of Angel Winds Horse Sanc-
tuary. The current owner is relo-
cating the horse sanctuary and 
will entertain a short lease-back 
or extended closing after expi-
ration of the Inspection Period. 

Approximately 48 acres of the 92 
acres are cleared and used as the 
horse farm with a majority fenced 
as individual paddocks, 14 total, 

with 15 run-in sheds and 9 ponds. 
The 100’ x 40’ barn (12’ eave) has 
8 large stalls to include berthing 
stalls, tack room and an apart-

ment. There’s a 576 SF 1BR/1BA 
managers house with gas utilities, 

off-grid. Other features: grand, 
gated entrance, office/guard 

house, additional residence quar-
ters, chicken coupe, garden area 

and old growth timber.

HORSE FARM FOR SALE

3449 Rehoboth Rd
Cottageville, SC 

92.40 Acres
$1,700,000

Kip Bowman 843.437.0074
Sara Bodell 864.903.2731
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Contributed by Brent Case, CCIM - President/Broker 
in Charge 
written by Stephen Slifer of NumberNomics.com

GDP, Inflation, and Interest Rate Forecasts - 
NumberNomics.com - January 13th 2023

GDP growth rose 3.2% in the third quarter and is on track 
to climb by 2.2% in the fourth quarter. We expect GDP 
growth to be 1.0% in 2023 even though the Fed continues 
to push rates higher because the economy continues to 
create jobs, wages keep rising, and real interest rates will 
remain negative through midyear.

Given the GDP forecast above, we expect the unemployment rate to rise 0.4% to 
3.9% by the end  of 2023.  As the Fed keeps tightening the economy will slip into 
recession in the first quarter of 2024.  As that occurs the unemployment rate will 

This office building is under new 
ownership and can be renovat-

ed to meet a tenant’s needs. 
Total building is 16,000 SF and 
can accommodate a tenant up 
to 14,000 SF split on two floors. 
In addition, there will be small 
office suites available for short 
or long term leases. Additional 
parking has been negotiated to 

accommodate any tenant needs. 
Location can’t be beat. 3300 W. 
Montague has easy access to 
both I-26 and I-526 and is also 
located near North Charleston 
Convention Center, Coliseum, 

Boeing, Charleston Internation-
al Airport, Centre Pointe, and 
numerous restaurants, retail, 

lodging, and other amenities.

THE RUNWAY EXECUTIVE 
OFFICE: NOW LEASING

COMING SOON - Q1 2023

3300 W Montague Ave
North Charleston, SC

58 - 14,000 SF
runway3300.com

Brent Case, CCIM 
843.270.4192

bcase@cbcatlantic.com
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Dorchester Square is located at one 
of the most prominent intersections 

in North Charleston: the intersec-
tion of Dorchester Road and Leeds 

Avenue. The location has easy access 
to I-526 and I-26 from Dorchester 

Road. It caters to area residents and 
a substantial daytime population 

from many nearby businesses. Some 
of these businesses include: Boe-
ing, Bosch, North Charleston City 

Hall, The Charleston County Office 
Complex, Faber Place Office Park, 

and many others in this area of North 
Charleston. With an abundant field 

of parking, excellent visibility, conve-
nient access off of Dorchester Road 

and Leeds Avenue, and 195,000 
people within a 15 minute drive, 

Dorchester Square is ideal for busi-
nesses that wish to cater to this area 
of the Greater Charleston Market.

DORCHESTER SQUARE 
SHOPPING CENTER 

FOR LEASE

4391 Dorchester Road
North Charleston, SC 29405

900 - 30,500 SF
$12 - $35 PSF (Annual)

Tim Rowley
843.364.5716

trowley@cbcatlantic.com

peak at 4.6% by mid-2024 before retreating to 4.1% by the end of that year.

Given the rapid in-
crease in money sup-
ply growth, the core 
CPI inflation rate rose 
5.7% in 2021.  It now 
seems likely that the 
core CPI will slow to 
4.2% in 2022.  Slower 
growth in the money 
supply growth should 
have eliminated most 
of the excess liquidity 
in the economy by the 
end of 2023.  Slower 
inflation but still not 

even close to the Fed’s 2.0% objective.  Once the economy enters recession in 
the first quarter of 2024 the inflation rate should subside quickly and dip to 2.5% 
by the end of that year.

The Fed expects the 
funds rate to rise 5%  
(6.0% – 4.5%).  For 
the first time in four 
years the real funds 
rate would be positive 
which would finally 
give the Fed a chance 
to slow the economy 
enough to reduce 
inflation and bring 
it closer to the 2.0% 
target.  We expect a 
real funds rate of that 
magnitude will cause 
the economy to slip into recession in the first half of 2024, but then recover in the 
final two quarters of that year.
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Source: https://numbernomics.com/forecasts/

Oyster Park is a 450,000 
SF state of the art mixed-
use project encompassing 

luxury multifamily (269 units) 
atop of 180,000 SF of bou-
tique retail space. Located 
on the doorsteps of Old 

Mount Pleasant and Sulli-
van’s Island, Oyster Park is 
the go to center for retail, 
restaurants, and physical 
activity. Easily accessible 

from Downtown Charleston 
and the beach communi-
ties, Oyster Park is rapidly 
becoming one of Charles-

ton’s premier live, work, and 
play communities. 

RETAIL-COMMERCIAL 
FOR LEASE

1440 Ben Sawyer Blvd
Mount Pleasant, SC
783 SF - 3,930 SF

$42 - $50 PSF (Annual)

Tim Rowley
843.364.5716

trowley@cbcatlantic.com

Mike Rose, CCIM
Principal - Senior Broker - Industrial

2023 is off and running with great reports. The Port Au-
thority just announced a record 2022 despite a slowdown 
in imports in December. As we enter 2023, there is a lot 
of uncertainty regarding inflation and the national econ-
omy. All indications point to continued activity in the 
industrial market. There is still demand for new industrial 
space. Finding industrial land with proximity to Charles-
ton is nearly impossible; however, some sites are available 

in western Dorchester County and Orangeburg County along the I-26 corridor. 
Activity is strong with demand carrying us through 2023. Several new construc-
tion properties are available or are being built with availability later this year. 
There are more than ten sites with projections from over 500,000 square feet up 
to 1.5 million square feet. Ten additional new construction properties are in the 
300,000-square-foot to 500,000-square-foot range, with another ten properties in 
the 200,000-square-foot range. All these buildings are located across the Trident 
area along the I-26 corridor. Based on this information, it appears there is an ade-
quate supply of industrial buildings available or soon-to-be available. For proper-
ties less than 500,000 square feet, prices are averaging between $7.25-$7.50/sf. 

MARKET WATCH
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Coldwell Banker Commercial Atlantic 
is proud to present Beresford Village, 

strategically located at the intersection 
of Clements Ferry Road and Charleston 

Regional Parkway / Grand Park Blvd. 
A trade area projected population 

of 79,915 individuals with an average 
projected income of $228,438 positions 

Beresford Village to become a retail 
focal point in an emerging market.
The property has been designed to 
accommodate a variety of retail and 

restaurant users by providing multiple 
layout configurations ranging from 

1,200 SF to 12,000 SF. Contemporary 
finishes, ample parking and excel-

lent opportunities for outside dining 
experiences will make Beresford Village 

a preferred shopping and dining 
destination. Currently, pre-leasing retail 
and restaurant spaces for anticipated 

delivery in late 2023.

BERESFORD VILLAGE: 
SHOPPING 

CENTER FOR LEASE

1008 Clements Crest Lane
Charleston, SC

1,200 SF - 12,000 SF
$32 - $35 PSF

Brent Case, CCIM 
Tim Rowley

Hannah Kamba

James A. Dingle
Senior Broker - Under All Is Land

There is a gap in affordable housing across the nation, 
and we are experiencing a crisis according to the national 
statistics and the obvious surge in homelessness. Presently, 
there is a shortage of seven million affordable rental homes 
available to low-income and medium-income renters. In 
other words, not one state has an adequate rental housing 
supply. This is part of the inflation conversation everyone is 
having. Renters working full time cannot afford a two-bed-

room apartment in the United States of America. Overall, rents have increased 
32% between 2017 and 2022 according to The Center on Budget and Policy 
Priorities.

Developing new units is opportunistic for the commercial real estate industry, and 
the housing demand certainly outweighs the supply. Three initiatives can now 
be implemented to help with affordable housing: a developer-friendly tax cred-
it, preservation of existing affordable housing, and stronger advocacy towards 
reducing the timeline of local zoning approvals. 

The gap may still exist, but it can be mitigated by removing outdated and tradi-
tional barriers to homeownership while we lobby and vote for higher quality

Although it is possible that the challenging economy may slow this growth, we 
anticipate the industrial commercial real estate market to remain strong this year.
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Contributed by Bryan Fogle - Associate 
Written by Meredith Sandland., Carl Orsbourn

Delivering the Digital Restaurant: 5 tech trends 
your restaurant shouldn’t miss in 2023

It’s a new year and technology continues to drive restaurant 
innovation in myriad ways. Here are five trends you should 
be paying special attention to. 

1. Leading digital restaurant brands will look increasing-
ly like e-commerce companies

As restaurant-guest engagement digitizes and anonymous 
transactions become known guests, restaurants will kick into a new gear using the 
data these transactions generate. Restaurants are turning into e-commerce com-
panies. Even though fulfillment is not coming out of a DC somewhere, but rather 
out of your local restaurant, the digital interfaces and interactions with restaurants 
are looking very, very similar to what we see in e-commerce. 

Already in the restaurant digitization journey, every new innovation echoes some-
thing from five or 10 years ago in e-commerce. We have long been fans of Larry 
Ingrassia’s book Billion Dollar Brand Club. In the book, Ingrassia goes through the 
development of direct-to-consumer brands in the CPG and apparel space. Read-
ing it, if one were to replace the various consumer goods he’s discussing with the 
word restaurant, it’s easy to see where we are heading. 

As an example, Carl’s company, Juicer, is applying dynamic pricing to the restau-
rant industry. That exists today in e-commerce. Amazon’s been doing it for years. 
A consumer goes to their cart and Amazon says, “this item has changed 27 
cents.” Dynamic pricing happens constantly in other verticals, and in many ways 
restaurants are lucky because the industry is digitizing last. So restaurants just get 
to lift all these winning ideas and bring them over to the food industry. 

Light industrial park in 
Hollywood, SC consisting of 
4 - 8,000 SF buildings with 

min space available of 2,000 
SF and maximum space 

of 8,000 SF. Space may be 
leased at 2,000 SF, 4,000 
SF, 6,000 SF etc. 2,000 SF 
laydown area available for 

end cap lease. Building 404 
is built and is fully leased. 
Building 403 will be avail-
able February 2023. Lease 
terms are for NNN leases 

with landlord to supply wa-
ter and tenant to establish 

separate electric meter with 
Dominion Energy.

INDUSTRIAL PARK 
FOR LEASE

5360 SC-165
Hollywood, SC 29449

2,000 - 8,000 SF
$11 PSF (Annual)

Kip Bowman 843.437.0074
Sara Bodell 864.903.2731

housing for everyone. Contact members of Congress to enact historic housing 
investments. Addressing the affordable housing crisis requires expanding rental 
assistance now while challenging developers, architects, engineers, states, and 
municipalities to focus on providing more units at a faster rate.
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To accommodate all these innovative ideas, what we’ve seen in other verticals 
is the creation of platforms. A platform is the dominant place that the restaurant 
goes to get most of their technology. Then other companies, with killer features, 
plug into the platform. Sometimes that’s in the form of an app store where you 
can go choose the things you want to add in. Sometimes that’s happening invisi-
bly in the background where the big company gets an API license with a smaller 
company and brings their functionality in. 

The great news for restaurant brands is that they will be able to bring the func-
tionality that consumers expect from other verticals without having a million 
different technology partners. It doesn’t necessarily have to be what it’s been for 
the last few years in the restaurant industry: you need this subscription and this 
subscription, and this one and this one.

2. E-commerce metrics will become critical to managing a great restaurant 
brand

If we assume that restaurants are going to become closer to e-commerce com-
panies, then clearly we need to have some e-commerce metrics also. Words like 
Customer Life-Time Value (LTV), Customer Acquisition Costs (CAC), Search En-
gine Optimization (SEC), and Conversion Rate Optimization (CRO) are words that 
are going to become part of the restaurant vernacular. 

The delivery marketplaces are going to help restaurants get there. They are al-
ready starting to make the reporting on their backends better so that restaurants 
can do things like measure their return on advertising spend (ROAS). Restaurants 
can also see how their customers are going down through the e-commerce fun-
nel, right from viewing their restaurant in the third-party menu to getting on to 
your restaurant’s menu, to selecting items and putting them in the cart. Then cart 
abandonment. (That’s another metric that we’ll see!) So these e-commerce funnel 
measurements are going to be much more common in the restaurant industry as 
more and more of the transactions become digital. Even transactions that are not 
on the marketplaces, if they’re first party direct or if they are on kiosk in store or 
on a tablet at the table, they are digital enough to create data.

Restaurants are also going to start demanding more and more of these types of 
metrics from the technology companies. It only takes a quick look at the back end 
of the biggest marketplaces over here and compare them to what you might get 
from a Google dashboard, for example, and you could see straight away that you 

MARKET WATCH

• Jewel of an Infill Project
• Downtown Summerville, 
close to everything!
• Adjacent to City Garage.
• Possible Hotel Zoning.

MIXED-USE DOWNTOWN 
SUMMERVILLE INFILL 

FOR SALE

Central Ave
Summerville, SC

0.42 Acres
$2,500,000

Ben Chase
843.478.9594

bchase@cbcatlantic.com
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One of the best office loca-
tions in West Ashley!  High 
visibility on the corner of 

Ashley River Rd and Carriage 
Lane; located right between 
Hwy 61 and Old Towne Rd 
with quick access to I-26 & 
I-526. This end cap unit has 

been recently renovated with 
4 offices downstairs, a recep-

tionist area, break room/ kitch-
en and a large conference 
room. Upstairs is  +/- 650 sf 

with 4 offices. There is ample 
parking in the front and in the 
back of the building with rear 
office entrance.  Walk to lunch 

in this emerging corridor of 
West Ashley or make a quick 

trip to Downtown.

OFFICE FOR SALE IN 
WEST ASHLEY!

1 Carriage Lane Unit K
Charleston, SC 29407

2,250 SF
$535,000

Kip Bowman 843.437.0074
Sara Bodell 864.903.2731

don’t necessarily get the same level of digital marketing information as what you 
would with a big established player like Google. 

3. Restaurants will start to talk about the percent of sales they spend on tech-
nology 

Restaurant brands have a fairly convoluted tech stack today. They’ve combined 
legacy systems with new channels and innovative features residing in one-off 
technology. Most sophisticated restaurants run 15-20 different pieces of software 
to make all of this omnichannel digital sales work. In an inflationary environment 
— or worse, in a recessionary environment — perhaps we’re going to find that 
things will start to get cut.

When you look across the average digitally sophisticated restaurant chain today, 
they are spending 2-4% of sales on technology. It’s very hard traditionally for 
restaurants to measure how much they spend; some of it’s happening in store, 
some is happening above store, some of it is CAPEX, some of it is OPEX. Some 
of it is actual technology subscriptions. Some of it is perhaps utility-based fees 
or even people working in technology. It resides in so many different parts of 
the P&L that it’s very hard to keep track of and therefore very hard to measure as 
a percentage of sales. But restaurants are going to get much more focused on 
technology spend, and they will figure it out. Then they will ask, “Is it driving the 
return that we want?” 

4. Restaurants’ demand for technology ROI will combine with the interest 
rate environment to cause consolidation among technology providers

Once restaurants start looking at what they are spending, and they start to com-
pare that to the value delivered from technology investments, they will start to 
ask if they can do this in a better way. Many tech stacks, especially the ones that 
have been pieced together, are somewhat complex in the sense that they don’t 
always talk to each other, and when they don’t talk to each other, you either have 
to create clunky interfaces to help them talk to each other or you just do without, 
and that obviously isn’t great for the efficacy of the operation and ultimately the 
guest experience.

This means that the natural result of looking at ROI of each individual tool is likely 
to lead to more consolidation. In 2022, we saw acquisitions from DoorDash, Olo 
and Toast. These leading players are likely to do more of the same as they look to 
become one central place that a restaurant can get all of the various things it 
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needs to digitize. As innovation continues, we may start to see headless APIs add 
bits of functionality into other companies’ big platforms.

Ultimately the industry has to deal with the root cause of the complexity issue, 
which was that we innovated rapidly and Frankensteined all of these bits and 
pieces together. That’s what’s led to the clunky tech stack. 

The only way to get around that is to step back and go back to first principles. 
Now that we know what a digital restaurant needs, how would you build it if you 
were building it from the beginning instead of kluging all these things together? 
We might actually see something start totally from scratch and re-create the tech 
stack in its entirety. Meredith’s company, Empower Delivery, does exactly that. 
Built for delivery from the ground up. 

5. 2023 will be a year of normalization for restaurant delivery

We remain bullish that delivery is still a big part of our industry. Last year might 
have felt like a leveling out or pullback of delivery compared to the pace of 2021, 
when the industry was still dealing with the pandemic. In 2023, restaurant delivery 
will reach equilibrium, with a more steady-state growth rate rather than ultra-high 
growth driven by consumer adoption.

While it feels like delivery is a luxury that many cannot afford in the face of in-
flation, it is important to remember the total cost of use with delivery. A lot of 
consumers who order delivery do so because it means they don’t have to get 
a babysitter, or maybe they are consuming a bottle of wine at home instead of 
buying one at a markup at the restaurant. Many younger generation consumers 
don’t have cars. Delivery enables them to live a great lifestyle that does not need 
a car. Think of the savings if someone will bring it to you rather than buying a car. 
Especially for those people who have Dash Pass and Uber One and GrubHub 
Plus, I think they will continue to order delivery in large numbers.

Having said that, consumers are likely to be much more promo-sensitive. Restau-
rants and delivery marketplaces alike will increase promotional activity. As a result, 
check growth will slow, but transactions will continue. 

Source: https://www.nrn.com/technology/delivering-digital-restaurant-5-tech-
trends-your-restaurant-shouldn-t-miss-2023

TRANSACTIONS
01.10.2023 - Kip Bowman and 
Sara Bodell of Coldwell Banker 
Commercial Atlantic repre-
sented the seller 7130 Henry 
Brown, LLC in the sale of 2,640 
SF of a Restaurant Bar & Grill 
at 7128 Henry E. Brown Jr. 
Blvd in Goose Creek, SC. 

01.10.2023 - Ben Chase of 
Coldwell Banker Commer-
cial Atlantic represented the 
landlord in the lease of 8,500 
SF/1 Acre of Industrial space to 
Davey Tree Company at 6460 
Savannah Hwy in Ravenel, SC. 

01.10.2023 - Caine Halter of 
Coldwell Banker Commercial 
Atlantic represented the seller 
Chase Furniture Co. Inc. in the 
sale of 4.5 Acres of Land at 
1258 College Park Rd in Sum-
merville, SC. Brett Rashtchian 
of Pratt & Co RE/MAX repre-
sented the buyer in the trans-
action.
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